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CORPORATE PORTFOLIO 

GLOBAL PUBLIC RELATIONS AND CLIENT MANAGEMENT 

New York | London | Toronto | Dubai | Karachi  
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All it  takes is a whisper ... 
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ÁWe are a new, cutting edge, global PR company 
focused on creating buzz and strategy for personal 
and corporate brands, particularly franchises.  

 

ÁWe work with various media and communities 
together with you to create your ōǊŀƴŘΩǎ story.  

 

ÁWe bring over 20 years of experience in media 
relations in Canada, UK, USA and Pakistan, as well 
as a degree in Entertainment Law from Harvard 
Law School.   
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 Our Creative Director was selected 
to be /ŀƴŀŘŀΩǎ National Youth 
Reporter and representative to the 
Youth News Service (YNS), the youth 
wing of Associated Press, at age 14, 
a very prestigious and competitive 
position, and has been a critically 
acclaimed journalist ever since.  Her 
writing has been featured in 
international publications as well as 
Dawn, The Friday Times, Libas 
International, Money Magazine, 
Visage, Fashion Collection, Hello 
Pakistan!, et al. 
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T U Dawood 



 The TUD team has previously worked 
together on 3 years worth of 
LADIESFUND® events, using its innovative 
and heartfelt publicity skills to place the 
Brand on the international map and 
receive the attention of local and 
international Heads of States, celebrities 
and masses. 
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ÅBrand to Consumer            
Media Relations 
ÅBrand Image 
Consultancy 
ÅCopy Writing 
ÅEvent Publicity 
ÅSocial Media 
Management 
ÅBlogger Connect 
ÅCommunity Outreach 
ÅCelebrity endorsements 
ÅPR of Global Franchises 
 

ÅBrand Ambassador 
engagement 
ÅNetworking 
ÅBroadcast Consultancy and 
Spotlight Training 
ÅDiscounts to Advertising in 
all forms of media 
ÅDamage Limitation 
Å/ƻǳǇƭŜǎΩ .ǊŀƴŘƛƴƎ ŀƴŘ 
Personal PR 
ÅFusion and cross border 
project specialists 
ÅPR of local brands that 
want to be global 
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 You either were at a TUD event or wish you were 
ōŜŎŀǳǎŜ ƛǘΩǎ ŀƭƭ ǇŜƻǇƭŜ ǿƛƭƭ ōŜ ǘŀƭƪƛƴƎ ŀōƻǳǘ ƻǊ ƘŜŀǊƛƴƎ 
about by: 

ÁWord of Mouth (The Whisper) 

ÁCommunity Gatherings (Our Society) 

ÁSocial Media (Innovation) 

ÁFormal Press (Old School) 

 

 We understand that getting your brand recognized 
involves people talking about it in ordinary 
conversation, not just reading about it in the news. 
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 òIt  is an honor to  help bring so 
many talented  young people 
together  in one place to  talk  about 
how entrepreneurship  can promote  
economic growth,  peace, and 
prosperity  in Pakistan. The next  
great  innovator  could be sitting  
right  next  to  you, or you yourself  in 
this  room where you are gathered. 
Because after  all,  todayõs well -
known entrepreneurs,  like  Bill  
Gates, Mark Zuckerberg, Tara  
Dawood,  all  started  out  as you are 
now ð a person with  a dream that  
could change the  world  and then 
harnessed it  to  the  drive  to  see it  
succeed.ó 

                - Hillary Rodham Clinton 
 Welcome Speech, Young Entrepreneurs Conference, 

Islamabad, March 2012 

  

 

 

11 Video Link: http://still4hill.com/2012/03/27/video -secretary-clintons-remarks-to-young-entrepreneurs-pakistan 
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